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Microsoft Acquires Mobile Advertising Pioneer Scre@Tonic
ScreenTonic’s mobile ad serving and managementtsg@ecrease advertiser opportunity
across Microsoft Digital Advertising Solutions.

REDMOND, Wash. — May 3, 20074— Microsoft Corp. today announced it has agreed
to acquire ScreenTonic SA, a Europe-based mobileriging pioneer, in a move that combines
the breadth of MicrosdttDigital Advertising Solutions offerings with theafile expertise and
industry relationships of ScreenTonic to help atisers reach a global audience of mobile users.
ScreenTonic’s mobile solutions provide advertiseith a complete range of ad formats, from
display to text, as well as ad management and tiegarapabilities, while serving the needs of

mobile operators and independent publishers equgdieenTonic will continue to operate out

of its current headquarters in Paris. Financiahitkedf the acquisition were not disclosed.

The Opportunity for Advertisers

The acquisition of ScreenTonic, in addition to Msoft's work with industry groups
such as the Mobile Marketing Association and thierhctive Advertising Bureau, will be an
extension of Microsoft's commitment to connect atigers with their target audiences at home,
at work and on the go across multiple digital desisuch as PCs, Xbdxideo game systems
and mobile phones.

“The mobile Internet is an extraordinary vehicle lboands to connect with their target
audiences, because devices like cell phones embtaction to take place virtually anywhere or

anytime,” said Steve Berkowitz, senior vice prestd# the Online Services Group at Microsoft.
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“The acquisition of ScreenTonic will be part of dang-term strategy to deliver ad experiences
that map to the environment. Together, we will ble o provide relevant ads where consumers

are, when they are actively engaged and communggati

The Commitment to Mobile Operators

Berkowitz said it is important for Microsoft to detr ad experiences that are mutually
beneficial to publishers, mobile operators and ooress alike. ScreenTonic has relationships
with some of the largest mobile operators in Betgitrrance and the U.K.

“Mobile advertising is expected to experience tredwis growth over the next five
years,” said Didier Kuhn, CEO and co-founder ofe®aTonic. “We are very excited to expand
our presence in this exciting marketplace with Msoft. We're confident that the combined
strengths, services expertise and talent of oupemmes will deliver a great experience for

advertisers, publishers and mobile operators élike.

About MSN and Windows Live

MSN® attracts more than 465 million unique users woitidper month. With localized
versions available globally in 42 markets and 2iyleages, MSN is a world leader in delivering
compelling programmed content experiences to corsaiand online advertising opportunities
to businesses worldwide. Windows Live™, a comprehenset of personal Internet services
and software, is designed to bring together ingaee all the relationships, information and
interests people care about most, with enhancetlysafid security features across their PC,
devices and the Web. MSN and Windows Live will ffer@d alongside each other as
complementary services. Some Windows Live senacgsred an early beta phase on Nov. 1,

2005; these and future beta updates can be foumtpatideas.live.com. Windows Live is
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available at http://www.live.comMSN is located on the Web at http://www.msn.com.NMS

worldwide sites are located at http://www.msn.coorldwide.ashx.

About Microsoft Digital Advertising Solutions

Microsoft Digital Advertising Solutions encompasseobust set of global advertising
products and services designed to effectively conadvertisers with their target audiences
across multiple digital lifestyle touch points. Agtisers can actively engage with a global
audience of more than 465 million unique usersnpemth across the MSN network, as well as
millions more consumers through Windows Live, Xhd¥E ®, Microsoft Office Online and
Live Search. More information about Microsoft Dajiddvertising Solutions is available at

http://advertising.microsoft.com.

About Microsoft
Founded in 1975, Microsoft (Nasdaq “MSFT”) is therldwide leader in software,
services and solutions that help people and busgsagalize their full potential.
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Microsoft, Xbox, MSN, Windows Live and Xbox LIVE atrademarks of the Microsoft group of companies.
The names of actual companies and products medtioexein may be the trademarks of their respectiveers.

For more information, press only:
Lindsay Williams, Waggener Edstrom Worldwide, (5@38-7000,
Iwilliams@waggeneredstrom.com
Rapid Response Team, Waggener Edstrom Worldwi@8) &43-7070,
rrt@waggeneredstrom.com

Note to editorsif you are interested in viewing additional infation on Microsoft, please visit
the Microsoft Web page at http://www.microsoft.cpnesspass on Microsoft’'s corporate
information pages. Web links, telephone numberstitled were correct at time of publication,
but may since have changed. For additional assisfgournalists and analysts may contact
Microsoft’'s Rapid Response Team or other appropiantacts listed at
http://www.microsoft.com/presspass/contactpr.mspx.



